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n retrospect, the yeat 1990 may well be viewed as the beginning of a new trend in the design of
household appliances, consumer electronics, cameras, and other types of widely used consumer
products. The trend in question relates to a marked increase in what might be called the
Machine Intelligence Quotient (MIQ) of such products compared to what it was before

1990.

Today, we have microwave ovens and washing machines that can figure out on their own what
settings to use to perform their tasks optimally; cameras that come close to professional
photographers in picture-taking ability; and many other products that manifest an impressive
capability to reason, make intelligent decisions, and learn from experience.
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